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B.Com. – I (Semester – I) (CBCS) Examination, 2018 
Principles of Marketing 

Day and Date : Monday, 26-3-2018	 Max. Marks :   70 
Time : 2.30 p.m. to 5.00 p.m.	

Instructions :	1)	 All questions are compulsory.
	 2)	 Figures to the right indicate full marks.

1.	 Choose the correct alternative from given alternatives :	 14

	 1)	 In _____________ concept, all marketing efforts are concentrated on the 
customers.

	 a)	 Traditional	 b)	 Modern	 c)	 Ancient	 d)	 Historical

	 2)	 The term ‘Market’ is derived from the _____________ word.
	 a)	 Sanskrit	 b)	 Persian	 c)	 Latin	 d)	 Marathi

	 3)	 ____________ is creation and delivery of a standard of living to society.
	 a)	 Production	 b)	 Marketing	 c)	 Financing	 d)	 Planning

	 4)	 Dividing the total market into different small parts is known as _______
	 a)	 Market segmentation	 b)	 Market analysis
	 c)	 Market specialisation	 d)	 Market standardisation

	 5)	 ____________ is the sum total of all factors that affect marketing functions 
and marketing manager’s ability.

	 a)	 Marketing planning	 b)	 Marketing research
	 c)	 Marketing environment	 d)	 Marketing concept

	 6)	 ____________ ‘P’ of marketing mix generates revenue for the 
enterprise.

	 a)	 Product	 b)	 Price	 c)	 Promotion	 d)	 Place

	 7)	 The third stage of ‘Product Life Cycle’ is related with ____________
	 a)	 Introduction	 b)	 Maturity	 c)	 Growth	 d)	 Decline

	 8)	 The goods which consumer buys frequently, immediately and with minimum 
efforts are known as ____________ goods.

	 a)	 Convenience	 b)	 Cosmetics	 c)	 Speciality	 d)	 Luxury
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	 9)	 In ____________ market, transactions are mostly speculative.
	 a)	 Spot	 b)	 Local	 c)	 Unorganised	 d)	 Future

	 10)	 Registration of brand name is ____________
	 a)	 Compulsory	 b)	 Mandatory	 c)	 Essential	 d)	 Optional

	 11)	 ____________ is generalised model of sales and profits trends for a product 
class or category over a period of time.

	 a)	 Trade cycle			   b)	 Product life cycle
	 c)	 Price cycle			   d)	 Demand cycle

	 12)	 ‘Free service and maintenance’ during warranty period is the example of 
____________

	 a)	 Before sales service	 b)	 After sales service
	 c)	 Buying			   d)	 Selling

	 13)	 Generally the price of speciality goods are ____________
	 a)	 Low	 b)	 High	 c)	 Medium	 d)	 Moderate

	 14)	 The central theme of marketing is ____________
	 a)	 Exchange	 b)	 Selling 	 c)	 Earning profit	 d)	 advertising

2.	 Write short answers :	

	 1)	 Explain the factors of micro environment.	 7	
2)	 Explain the role of product packaging.	 7

3.	 Write short answers :	

	 1)	 Explain the stages of ‘Product Life Cycle’.	 7
	 2)	 Explain the classification of market on the basis of geographical area.	 7

4.	 Answer any one of the following questions :	 14
	 1)	 State the various factors affecting price of product.

OR

	 2)	 What do you mean by consumer goods ? Explain the types of consumer 
goods.

5.	 Answer any one of the following questions :	 14

	 1)	 Define marketing. Explain in brief the importance of marketing.

OR

	 2)	 What is ‘Market Segmentation’ ? State the bases for market segmentation.	
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_amRr ê$nm§Va

        gyMZm :	 1)	 gd© àíZ Amdí`H$ AmhoV.
	 2)	COdrH$S>rb A§H$ JwU Xe©{dVmV.

1.	 {Xboë`m n`m©`mVyZ `mo½` n`m©` {ZdSy>²Z dmŠ` nwÝhm {bhm :	 14

	 1)	{dnUZmÀ`m _________ g§H$ënZoV {dnUZ{df`H$ gd© à`ËZ J«mhH$ H|$ÐrV AgVmV.	

	 A)	 na§namJV	 ~)	 AmYw{ZH$	 H$)	 àmMrZ	 S>)	 Eo{Vhm{gH$

	 2)		 "~mOma' `m g§koMr ì`wËnÎmr _________ ^mfoVrb eãXmnmgyZ Pmbr Amho.

	 A)	 g§ñH¥$V	 ~)	 n{e©`Z	 H$)	 b°Q>rZ	 S>)	 _amR>r

	 3)		 g_mOmgmR>r amhUr_mZmMr {Z{_©Vr H$aUo d Ë`m§Mo àXmZ H$aUo åhUOo _________ hmo`.

	 A)	 CËnmXZ	 ~)	 {dnUZ	 H$)	 {dÎmnwadR>m	 S>)	 {Z`moOZ

	 4)		 g§nyU© ~mOmanoR>oMo bhmZ ^mJ nmhUo åhUOo _________ hmo`.

	 A)	 ~mOmanoR> {d^mOZ			   ~)	 ~mOmanoR> {díbofU

	 H$)	 ~mOmanoR> {deofrH$aU		  S>)	 ~mOmanoR> à_mUrH$aU

	 5)		 {dnUZ H$m`m©da d {dnUZ ì`dñWmnZmÀ`m j_Voda n[aUm_ H$aUmè`m gd© KQ>H$m§Mr Jmoi>m~oarO 
åhUOo _________ hmo`.

	 A)	 {dnUZ {Z`moOZ			   ~)	 {dnUZ g§emoYZ

	 H$)	 {dnUZ n`m©daU			   S>)	 {dnUZ g§H$ënZm

	 6)	 {dnUZ {_lUmVrb _________ hm KQ>H$ g§ñWobm CËnÝZ {_ùdyZ XoVmo.

	 A)	 dñVy	 ~)	 qH$_V	 H$)	 d¥Õr	 S>)	 {R>H$mU

	 7)		 dñVy OrdZMH«$mMr {Vgar AdñWm _________ er {ZJS>rV Amho.

	 A)	 àdoe	 ~)	 n[anŠdVm	 H$)	 dmT>	 S>)	 èhmg

	 8)		 J«mhH$ Á`m dñVy§Mr dma§dma Vm~CVmo~ Am{U H$_rV H$_r n[al_mV IaoXr H$aVmo Ë`m§Zm _________ 
dñVy åhUVmV.

	 A)	 gmoB©À`m	 ~)	 gm¢X`m©À`m	 H$)	 d¡{eîQ>çnyU©	 S>)	 M¡ZrÀ`m	

	 9)		 _________ ~mOmanoR>oVrb ~hþVoH$ ì`dhma gQ²>Q>o²~mOrMo AgVmV.

	 A)	 amoI	 ~)	 ñWm{ZH$	 H$)	 Ag§KQ>rV	 S>)	 ^{dî`

	 10)		~moYZm_mMr ZmoX§Ur H$ê$Z YoUo _________ Amho.	

	 A)	 A{Zdm`©	 ~)	 ~§YZH$maH$	 H$)	 Amdí`H$	 S>)	 EopÀN>H$
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	 11)		dñVy{df`r {d{eîR> H$mbmdYr_Yrb {dH«$s d Z\$`mMr àd¥Îmr Xe©{dUmao gd©gmYmaU à{V_mZ 
åhUOo _________ hmo`.

	 A)	 ì`mnma MH«$			   ~)	 dñVy OrdZMH«$

	 H$)	 {H$_§VMH«$			   S>)	 _mJUr MH«$

	 12)		h_r H$mbmdYrV dñVyMr "_mo\$V-godm d XoI^mb' ho _________ CXmhaU Amho.	

	 A)	 {dH«$snyd© godm	 ~)	 {dH«$`moÎma godm	H$)	 IaoXr	 S>)	 {dH«$s

	 13)		gmYmaUnUo d¡{eîQ>nyU© dñVyÀ`m {H$_§Vr _________ AgVmV.	

	 A)	 H$_r	 ~)	 CÀM	 H$)	 _Ü`_	 S>)	 dmOdr

	 14)		_________ hr {dnUZmMr _Ü`dVu g§H$ënZm Amho.	

	 A)	 {d{Z_`	 ~)	 {dH«$s	 H$)	 Z\$m {_i{dUo	 S>)	 OmhramV

2.	 WmoS>Š`mV CÎmao {bhm :		
1)	gyú_ n`m©daUmMo KQ>H$ ñnîQ> H$am.	 7

	 2)	 dñVy AmdoîQ>ZmMr ^y{_H$m ñnîQ> H$am.	 7

3.	 WmoS>Š`mV CÎmao {bhm :		
1)	dñVy OrdZMH«$mÀ`m AdñWm ñnîQ> H$am.	 7

	 2)	 ^m¡Jmo{bH$ joÌmÀ`m AmYmao ~mOmanoR>oMo dJuH$aU ñnîQ> H$am.	 7

4.	 Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎma {bhm.	 14

	 1)	 dñVyÀ`m {H$_§Vrda n[aUm_ H$aUmao {d{dY KQ>H$ gm§Jm.

qH$dm

	 2)	Cn^mo½` dñVy åhUOo H$m` ? Cn^mo½` dñVyMo àH$ma ñnîQ> H$am.

5.	 Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎma {bhm.	 14

	 1)	 {dnUZmMr ì`m»`m Úm. {dnUZmMo _hÎd WmoS>Š`mV ñnîQ> H$am.

qH$dm

	 2)	~mOmanoR> {d^mOZ åhUOo H$m` ? ~mOmanoR> {d^mOZmMo AmYma gm§Jm.

	 _______________
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