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PRINCIPLES OF MARKETING
Day and Date : Monday, 26-3-2018 Max. Marks : 70

Time : 2.30 p.m. to 5.00 p.m.

Instructions : 1) All questions are compulsory.
2) Figures to the right indicate full marks.

1. Choose the correct alternative from given alternatives : 14
1) In concept, all marketing efforts are concentrated on the
customers.
a) Traditional b) Modern c) Ancient d) Historical
2) The term ‘Market’ is derived from the word.
a) Sanskrit b) Persian c) Latin d) Marathi
3) is creation and delivery of a standard of living to society.

a) Production b) Marketing c¢) Financing d) Planning

4) Dividing the total market into different small parts is known as

a) Market segmentation b) Market analysis
c) Market specialisation d) Market standardisation
5) is the sum total of all factors that affect marketing functions
and marketing manager’s ability.
a) Marketing planning b) Marketing research
c) Marketing environment d) Marketing concept
6) ‘P’ of marketing mix generates revenue for the
enterprise.
a) Product b) Price c) Promotion d) Place

7) The third stage of ‘Product Life Cycle’ is related with
a) Introduction  b) Maturity c) Growth d) Decline

8) The goods which consumer buys frequently, immediately and with minimum
efforts are known as goods.

a) Convenience b) Cosmetics c) Speciality d) Luxury
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9) In market, transactions are mostly speculative.
a) Spot b) Local c) Unorganised d) Future

10) Registration of brand name is
a) Compulsory b) Mandatory c) Essential d) Optional

11) is generalised model of sales and profits trends for a product
class or category over a period of time.

a) Trade cycle b) Product life cycle
c) Price cycle d) Demand cycle

12) ‘Free service and maintenance’ during warranty period is the example of

a) Before sales service b) After sales service
c) Buying d) Selling

13) Generally the price of speciality goods are
a) Low b) High c) Medium d) Moderate

14) The central theme of marketing is
a) Exchange b) Selling c) Earning profit d) advertising

2. Write short answers :
1) Explain the factors of micro environment. 7
2) Explain the role of product packaging. 7
3. Write short answers :
1) Explain the stages of ‘Product Life Cycle’. 7
2) Explain the classification of market on the basis of geographical area. 7

4. Answer any one of the following questions : 14
1) State the various factors affecting price of product.
OR

2) What do you mean by consumer goods ? Explain the types of consumer
goods.

5. Answer any one of the following questions : 14
1) Define marketing. Explain in brief the importance of marketing.
OR

2) What is ‘Market Segmentation’ ? State the bases for market segmentation.
Set P

https://www.solapurstudy.com/


https://www.solapurstudy.com/

000 OO 3- SLR-CT-10
TS TUTR

GeAT: ¢) | 9 MEAYIR 3R
?) ITeftehEter 37 U7 guffaara.

. Tectean qatara are vt fags g g forer 2%
) fowomme _ Geheudd fauumfaees @E et ITee el STHdTd.
3) T 9) AR ) TN T) Ui
R) IR A wIE e TS ITeQTIR STl 3TTR.
) a%pa E)RIEIRE] %) T g) Tat
3) guTETd! TeiaETEl Ffidt o g @ TeH wo e T
31) IcuTe E)RERUES EDRERRICE] JRERISE
¥) GOl SRS TeM A IRV RS B
31) FSRUS faeH ENCISICEAENSRL
%) ATSTRUS farTsietor T) SSIRUS THTUfRTOT

4) Tagur SRR o foraur SeTIHT=aT SHda TiTTH ShuT=T 8 Teahieh MeaTeris
RS B,

31) oo FasA E)RECHERSNIEE]

EDRELUEREICIU] g) fauum eredat
&) foraue ol 1 T HEIAT Icq THed <al.

3) T ERERL %) Fal g) fommm
o) o Sitam=rehT=h faed st 3ft freia o1me.

31) Jom ¥) UNgdadr %) 9@ ) =™
¢) TTEeh ST T TRAR ATer3drel ST ST sh! THHTT GE! el T

&g FUldId.

3) g q) digai=ar &) dfmeagul ) i
R) CISIRRESG ®I§d°h SRR TSI STEATd.

) ™ ) Tt %) Euda T) Afas
90) e Tievfl T gor TR,

) AfEr d) JURRE %) HAEYIR T) Ufes®
Set P

https://www.solapurstudy.com/


https://www.solapurstudy.com/

SLR-CT - 10 4 0 T 0O
9% SqfaRl fafis semadmea fasht 3 TR Tt gifeum adaramer SiaaH

RS .
3) AR Fsh ) %] SfierIsh
ERELEE? SEUIEED
9R) Tt FHreraelia SwE HRd-U9T 9 @A © 3T TS,
) @ dar  ¥) fospar &1 &) T g) foshi
93) ATYROY SfETSeyul aEqeAn feRwd AT,
3) Al o) I=4 %) HEIH S IEICEil
9%) 21 o=l wezrerdf Geheu TR,

¥) fafr= E)REED] %) T% fiasfaur ) Séa

R. dieTd 3w fore
%) G&H TSI e TR . o
R) SR ITeSSHTH fHehT TR .

3. oieTd 3| forer
%) T STaTeshI=aT ATEAT T . ©

R) WiTTifeTes &= ST SSTRUS SfTehuT T8 3.

¥. GTATAUsh! ShiUTeaTe] UehT J3-Te 3T fotal. 9%
%) &g feRueiter aftomm o fafay see .
feRan
R) JUH T FEUIS! 1 7 U T TR T .

Y. G TeTdeh! hIvTCATR] Ueht T 3R fot=T. 2%
%) TagurT=h Smen @, faqver qew eI TIs .
feRan
R) ANTRUS THTH FRUSt S ? STSTRUS Ty STTem 9.

Set P

https://www.solapurstudy.com/


https://www.solapurstudy.com/

	CT_SLR-CT-10.PDF

