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B.Com. (Semester - I) (New) (CBCS) Examination Oct/Nov-2019 
PRINCIPLES OF MARKETING 

 

Day & Date: Thursday, 07-11-2019  Max. Marks: 40 
Time: 03:00 PM To 05:00 PM  
 

lwpuk % 1½ loZ Á”u vfuok;Z vkgsr- 

       2½ mtohdMhy vad iq.kZ xq.k n”kZfOkrkr-  
 

Á-1 v½ [kkyhy fnysys ;ksX; i;kZ; fuoMwu xkGysY;k tkxk Hkjk- 08 
  1½ foi.kukph vk/kqfud ladYiuk &&&&& dsanzhr vkgs-  
  v½ oLrw c½ uQk  
  d½ miHkksDrk M½ foØh  
       

  2½ &&&&& lektkyk jkg.khekukpk ntkZ Ánku djrs-  
  v½ foi.ku  c½ [kjsnh  
  d½ ÁfØ;k M½ ;kiSdh ukgh  
       

  3½ &&&&& oLrwaph [kjsnh xzkgdkadMwu okjaokj vkf.k dehr deh ifjJekr dsyh tkrs-  
  v½ pSuhP;k  c½ oSf”k’Viw.kZ  
  d½ lkS|kP;k M½ lksbZP;k  
       

  4½ LFkkfud foØsrk vkf.k LFkkfud [kjsnhnkj vlysY;k cktkjisBsl &&&& cktkjisB 

Eg.kwu vksG[kys tkrs- 

 

  v½ LFkkfud  c½ Áknsf”kd  
  d½ jkT; Lrfj; M½ la?kfVr  
       

  5½ cks/kukekph uksan.kh d:u ?ks.ks &&&& vkgs-  
  v½ ,sfPNd c½ vfuok;Z  
  d½ vko”;d M½ ca/kudkjd  
       

  6½ oLrw foØhP;k bfrgklkrhy fofHkUu voLFkk n”kZo.kkjh fØ;k Eg.kts &&&& gks;-  
  v½ fdaer pØ c½ O;kikjh pØ  
  d½ oLrw thou pØ M½ ekx.kh pØ  
       

  7½ ÁR;sd O;Drh vkiY;k mRiUukpk eksBk fgLlk &&&& oLrwaP;k [kjsnhoj [kpZ djrs-  
  v½ oSf”k’V;iw.kZ  c½ lkS|kP;k   
  d½ thouk”;d  M½ lksbZP;k  
       

  8½ loZ ÁdkjP;k ÁrhHkwrhaP;k cktkjisBsl &&&& cktkjisB vls Eg.krkr-  
  v½ uk.ks cktkj c½ HkkaMoy cktkj  
  d½ gtj cktkjisB M½ jk’Vªh;   
      
      

Á-1 c½ [kkyhy ladYiuk Li’V djk- 04 

  1½ miHkksX; oLrw  

  2½ O;kikjh fpUg  
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Á-2 [kkyhyiSdh dks.kR;kgh nksu ç”ukaph FkksMD;kr mÙkjs fygk- 06 
 1½ vkS|ksfxd oLrqaps Ádkj Li’V djk-  
 2½ ÁnkukaP;k osGsuqlkj cktkjisBkaps Ádkj Li’V djk-  
 3½ cktkjisB foHkktukph oSf”k’V;s Li’V djk-  
   

Á-3 oLrw vkos’Vukph O;k[;k |k- vkos’Vukph dk;sZ Li’V djk- 10 
    

Á-4 [kkyhyiSdh dks.kR;kgh ,dk ç”ukps mÙkj fygk- 12 
 foi.kukph O;k[;k |k- foi.kukps egRo Li’V djk-  

 fdaok  

 oLrwP;k fdaerhoj ifj.kke dj.kkjs fofo/k ?kVd Li’V djk-  
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Time: 03:00 PM To 05:00 PM  
 

Instructions: 1) All questions are compulsory. 
                       2) Figures to the right indicate full marks.   
   

Q.1  A) Fill in the blanks by choosing correct alternatives given below. 08 
  1) The modern concept of marketing is _____ oriented.  
  a) Product b) Profit  
  c) Consumer d) Selling  
       

  2) _____delivers the standard of living to the society.  
  a) Marketing b) Buying  
  c) Processing d) None of these  
       

  3) The goods which buy frequently and with minimum efforts by the 
consumer are known as _____ goods. 

 

  a) Luxury b) Speciality  
  c) Shopping d) Convenience  
       

  4) A market is local buyers and sellers is known as _____ market.  
  a) Local b) Regional  
  c) State level d) Organized  
       

  5) Registration of brand name is _____.  
  a) Optional b) Compulsory  
  c) Essential d) Mandatory  
       

  6) _____ is an attempt to recognize distinct stages in the sales history of 
the product. 

 

  a) Price cycle b) Trade cycle  
  c) Product life cycle d) Demand cycle  
       

  7) Every person spends major portion of his income on buying of _____ 
goods 

 

  a) Speciality b) Shopping  
  c) Necessity d) Convenience  
       

  8) Market for all types of securities is known as _____ market.  
  a) Money b) Capital  
  c) Spot d) National  
       

Q.1 B) Explain the following concepts. 04 
  1) Consumer goods  
  2) Trade mark  
      

Q.2 Write short answer.(Any Two) 06 
 a) Explain the types of industrial goods.  
 b) Explain the types of market on the basis of delivery time.  
 c) Explain the features of market segmentation.  
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Q.3 Define product packaging. Explain the functions of packaging. 10 
    

Q.4 Answer the following question. (Any One) 12 
 Define marketing. Explain the importance of marketing.  
  OR  
 Explain the various factors affecting the price of product.  
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